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A NOTE FROM JENELL, OWNER - MRG, LLC.
Just as quickly as life stopped in 2020, it has picked back up over the past month. Events are
rescheduled, industry networking luncheons are organized, fundraisers are in full force, and faceto-face meetings are happening. It’s busy and we’re having fun!

Achieving success for our clients takes a partnership. That is why
MRG has the pillars of integrity, collaboration, and results. We are
committed to treating each client like they are our one-and-only
and working closely with them to exceed their expectations. It has
been great having a front-row seat as we watch our clients flourish
and grow in this post-pandemic world. MRG is ready to help you
navigate your needs as well - do not hesitate to reach out if we can
be of assistance to you!

Jenell Leonard
jleonard@mrgmi.com
765.210.7971
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CLIENT SPOTLIGHT
BAY MILLS COMMUNITY COLLEGE
CHARTER SCHOOLS OFFICE
The classroom has changed so much over the last year. COVID
left teachers, parents, and school leaders struggling to find
the

safest

and

most

effective

learning

environment

for

students through an ever-changing pandemic.

MRG's client Bay Mills Community College began authorizing
charter

schools

in

the

year

2000

and

now

authorizes

46

schools serving approximately 23,660 students. The first line
of their mission statement is, "To ensure a quality education
for

urban,

expanding

minority,

and/or

educational

poor

children

opportunities

by

improving

through

and

innovative

oversight methods."

Navigating COVID was a challenge but with Bay Mills on their side, so many charter schools
were

able

to

continue

providing

meaningful

education

for

some

of

Michigan's

most

vulnerable students. Learn more about Bay Mills by visiting their website or by contacting
Chelsea Yi.

MICHIGAN OSTEOPATHIC ASSOCIATION
STRATEGIC PARTNERSHIPS
COVID-19

required

everyone

–

especially

those

in

the

healthcare

industry – to adapt. For the Michigan Osteopathic Association (MOA)
this

required

bolstering

communications

amongst

members,

attracting and retaining talent across the industry, and cultivating new
partnerships

amongst

other

healthcare

organizations.

The

MOA’s

Strategic Partnership effort has helped bridge industry gaps between
osteopaths and hospitals across Michigan.

The partnership is about strength in numbers. It includes a baseline marketing and branding
exposure opportunity for partners through MOA’s marketing materials, conferences, and
social media. But, the effectiveness of this effort is that MOA works hand-in-glove with each
partnering hospital and its marketing teams to identify unique goals that are specific to that
hospital. MOA then gets to work to leverage its network, connections, tools, and services to
achieve success for each strategic partner. If you are interested in becoming one of our next
strategic partners, please contact Jenell Leonard.
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MRG CERTIFIED AS WOMENOWNED BUSINESS BY U.S. SBA
Marketing Resource Group, LLC (MRG), a Lansing-based full-service strategic
communications firm, is proud to announce its recent certification as a Women-Owned
Small Business by the U.S. Small Business Administration.

“We are excited to receive this designation as we expand our services and grow our
client base,” said Jenell Leonard, owner of MRG. “Women are constantly adapting and
being innovative in every part of life and this certification highlights the opportunities
that exist for women taking leadership roles in the workforce.”

Founded by Tom Shields in 1979, MRG transitioned ownership to Jenell Leonard in July
of 2019. Leonard served as commissioner and director of the Michigan Film & Digital
Media office, a post appointed by Gov. Rick Snyder, prior to her role at MRG. She also
worked in the Executive Office as External and Strategic Affairs Director for Lt.
Governor Brian Calley and as a staffer in the Michigan House of Representatives.

Integrity. Collaboration. Results. These MRG pillars are the focus of each MRG team
member when it comes to providing public relations and consulting services to clients.
The client approach is based on personal and positive relationships, professionalism,
and teamwork.

“In public relations, establishing healthy communication in the workplace is a must,”
said MRG’s Senior Account Manager, Chelsea Yi. “The environment that Jenell has
fostered at MRG is such that all employees feel seen and heard. Being able to learn
from one another each day is the best part of our workday.”

Even COVID-era working from home has not quenched the collaborative atmosphere
and instead has honed communications skills and expanded and retained new clients
through the pandemic.

“Our company is only as strong as our team. Together, we believe in achieving success
for our clients, enjoying what we do and with whom we work,” said Leonard. “Delivering
positive results for our clients is the greatest measure of our value.”

For WOSB certification, SBAs require that a business must be 51% women-owned and
that women manage day-to-day operations and make long-term business decisions.
The WOSB certification allows government and other entities with specific contracting
goals to more easily identify and work with women-owned small businesses.
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THE WOMEN OF MRG
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BUSINESSES STRUGGLE WITH
RESTARTING IN-PERSON WORK
POST PANDEMIC
Recent studies have shown many employees
simply aren't looking forward to heading back to
the office full-time. One study, by the Harvard
Business School, showed 81% of people either
didn't want to go back to work or prefer a hybrid
schedule. Many employees have found they can
successfully accomplish their work without
leaving the comfort of their home and they are
hoping to fully give up their daily commute even
as the pandemic seemingly ends.

A Bloomberg News poll even showed that 39% of
workers would rather quit their job than return to
in-person work. FlexJobs conducted a similar
survey where 58% of respondents said they would
look for a new job if they can't continue remote
work.

There are a whole host of reasons why employees don't want to go back to in-person work. Common
reasons include avoiding the commute, the ability to wear comfortable clothing, easier scheduling,
and not having to be away from family and pets. So, what does this mean for business owners and
employers? It's already a challenge to find and retain workers so employers should certainly be
thoughtful when navigating this hurdle.

At MRG we are all about getting creative so we put together

a list of things businesses can do to encourage in-person work again!

Conduct a survey of your employees to find out what might motivate them to get back into the
office.
Develop a hybrid system that protects the well-being and wishes of your employees but starts
easing people back to the office.
Create a more relaxed working environment with standing desks, workstations, and lounge work
areas.
Offer flex time to ensure your employees can still have the work-life balance they have been
experiencing over the last 15 months.
Promote a culture that's fun by having office parties that get people excited to reconnect with
their colleagues.
Allow for more comfortable attire when possible.
Create a space for employees to bring their children and/or pets to work with them.
Offer mental health services to help employees as they continue to transition.
Offer pay raises or new benefits to offset the increased cost of higher gas prices and starting to
commute again.
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MRG IN THE NEWS
Regarding the possibility of Detroit Police Chief James Craig
entering

the

2022

gubernatorial

race,

MRG

owner

Jenell

Leonard told Bridge Michigan, "One of the most fascinating
opportunities

that

Craig

has

is

his

ability

to

work

across

party lines, being a Republican in the city of Detroit. That
has not been a strength of Gov. Whitmer, and I think that
could be a stark contrast between the two.”

FUNDRAISING & EVENT
PLANNING
Our team has
experience planning
and executing small
and large-scale events.
From planning a local
event or fundraiser to
coordinating national
and international
conferences with highlevel dignitaries, we
are your one-stopshop for all of your
event planning needs.
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